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Information,
data and content

Creation,
innovation and

research feciincy

learning and
self-development

Person-centred

DIGITAL
LITERACY

Technical
proficiency

Communication,
collaboration

Digital identity,
wellbeing, safety
and security
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CULTURAL
PRESERVATION PEACE &

SECURITY

ENVIRONMENTAL
PROTECTION

10% o

WORLD'S GDP"

(Direct, indirect
and induced)

1.6 TRILLIONIN
EXPORTS

OF WORLD'S

EXPORTS

Tourism is more than you imagine

" Source: World Travel & Tourism Council (WTTC)

Source: @ UNWTO Barometer 2018 - World Tourism Organization (UNWTO), June 2018

Tourism is the world’s third largest export category after chemicals
and fuels, and ahead of automotive products and food (2017)

"
g o

1,960
A 1o
% ] Automotive products 1,470
y 1

OF SERVICES

Export earnings by product category, 2017 (USD billion)
EXPORTS

Source: World Tourism Organization (UNWTO) and World Trade Organization (WTO)

Mote:  Ranking of export categories for 2018 will be available in late 2019

For the seventh year in a row, total export revenues from international
tourism grew faster than merchandise exports
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Source: UNWTO

* Actual data through June includes estimates for countries which have not yet reported monthly results.
Dotted blue line corresponds to UNWTO estimates for July and August 2020.




International tourist arrivals: Future scenarios (millions)

(millions)
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Leisure
spending
78.5%

Business
spending
21.5%

WORLD

TRAVEL & TOURISM'S CONTRIBUTION TO GDFP:

BUSIMNESS VS LEISURE, 2018

Tourism Jobs - A.Borouj

Leisure travel spending (inbound and domestic)
generated 78.5% of direct Travel & Tourism GDP in
2018 (USD4,475.3bn) compared with 21.5% for business
travel spending (USD1,228.0bn).

Leisure travel spending is expected to grow by 3.8% in
2019 to USD4,646.6bn, and rise by 3.9% pa to
USD6,780.7bn in 2029.

Business travel spending is expected to grow by 3.0%
in 2019 to USDI,265.4bn, and rise by 3.2% pa to
USD1,735.1bn in 2029.
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Foreign visitor
spending
28.8%

Domestic
spending
7.2%

WORLD

TRAVEL & TOURISM'S CONTRIBUTION TO GDP:

DOMESTIC V5 FOREIGN, 2018

Tourism Jobs - A.Borouj

Domestic travel spending generated 71.2% of direct
Travel & Tourism GDP in 2018 compared with 28.8%
for visitor exports [ie foreign visitor spending or
international tourism receipts).

Domestic travel spending is expected to grow by
3.5% in 2019 to USD4,203.8bn, and rise by 3.7% pa to
USD6,031.9bn in 2029.

Visitor exports are expected to grow by 4.0% in 2019
to USD1,708.2bn, and rise by 3.8% pa to USD2,483.9bn
in 2029.



Leisure
spending
92.5%

Business
spending
7.5%

Foreign visitor
spending
N.7%

Domestic
spending
78.3%

TRAVEL & TOURISM'S COMTRIBUTION TO GDP:
BUSIMESS VS LEISURE, 2017

IRAM
TRAVEL & TOURISM'S CONTRIBUTION TO GDP:
DOMESTIC VS FOREIGN, 2017

Leisure travel spending [inbound and domestic)
generated 92.5% of direct Travel & Tourism GDP in
2077 (IRR&41,931.0bn) compared with 7.5% for business
travel spending (IRR31,825.7bn).

Leisure travel spending is expected to grow by 7.3% in
2018 to IRRGEE 498.0bn, and rise by 2.2% pa to
IRRA53,536.0bn in 2028

Business travel spending is expected to grow by 91%
in 2018 to IRR56,528.4bn, and rise by 6.3% pa to
IRRI03, B36.0bn in 2028

Domestic travel spending generated 78.3% of direct
Travel & Tourism GDP in 2017 compared with 21.7%
for visitor exports (ie foreign visitor spending or
international tourism receipts).

Domestic travel spending is expected to grow by
7.2% in 2018 to IRR581.962.0bn, and rise by 2.3% pa to
IRR729,513.0bn in 2028

Visitor exports are expected to grow by B.13% in 2018
to IRRM63,064.0bn, and rise by 314% pa to

IRR227 860.0bn in 2028.

- A.Borouj



WORLD ?
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/EL 8 -- (625595 b B o oo 5 Jid V.
TOURISM ' - S o Sl

COUNCIL

TRAVEL & TOURISM: ECONOMIC IMPACT 2019'

GLOBAL GDP GROWTH 10.40/[] ‘ BREAKDOWN OF GLOBAL

2018 (%) TRAVEL & TOURISM SPENDING

CONTRIBUTIONTO GLOBAL

GDP 2018 (US58.8 TN] INTERMATIONAL

3.9 TRAVEL & TOURISM 1710 & 28.8%%

DOMESTIC

EOMILION) i Nn2%
0 ‘
3.2 WHOLE ECONOMY 1795 25%

LEISLIRE
OF ALL NEW JOBS CREATED OVER THE

LAST FIVE YEARS 78.5”/[]
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— While the global economy 1in 4 net new jobs were Global GDP impact by

grew by 25%, created by Travel & Tourism  sector (2018 data). Share of
Travel & Tourism grew over the last five years total economy GDP
L-)
10.3‘/0 significantly more at 3.5% Mining
Total GOP contribution Automatie
Agricudture

Travel & Tounsm

2.5%

330w
Jabs globally (1in 10 jobs)

Retail

Financial Services

E._Jo

=

CONTRIBUTION OF 6 8 - 5 4
TRAVEL & TOURISM - % OF TOTAL ECONOMY M 4

TO GDP Total TAT GDP = IRR1377,440.08H 2019 Travel & Tourism GDP growth
[usD3238M) v5 -9.3% real economy GDP growth

TRAVEL & TOURISM TO
EMPLOYMEMNT (73% of total employment)

INTERNATIONAL |RR26‘7,2325N

UEDEIL RIS in visitor spend (8.0% of total exports)
(USD6.38N)

OFis 1,734.7 s

INEC]LIND ARRIVALS O ND DEPARTURES

® 1 IRAQ 30% ® | TURKEY 43%
o 1 AZERBAJJAN 21% o 1IRAQIS%

3. TURKEY 10% 3 UNITED ARAB EMIRATES 10%
# 4. PAKISTAN 5% » 4 GEORGIA 5%

5. INDIA 1% 5. SYRIA 4%

REST OF WORLD 33% REST OF WORLD 19%

Mote: Data are average dhares over the 1016-2018 pericd
Source: Oford Exormmics, naticnal sources and LMWTO

& LEISURE SPENDING 943 &%
BUSIMESS SPENDING I
& DOMESTIC SPEMDING 75% 5%
—

INTERMATIOMNAL SPENDING

'All values are in constant 2019 prices & exchange rates
As reparted in March 2020
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Consumer travel trends

* Travel ‘to change’
Live like a local, quest for authenticitynand transformation.

* Travel ‘to show’
‘Instagramable’ momenis; experiences and destinations.

* Pursuit of a healthy life

Walking, wellness-and sports tourism.
* Rise of the ‘access’ economy.

* Solo travel & multigenerational travel
as a result of aging population and single households.

¢ Rising awareness on sustainability
zero plastic and climate change.

Tourism Jobs - A.Borouj




Travel New Norms in 2021
Spend More, Stay Longer
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Dr. Pun-Arj Chairatana - 2012

The Creative Tourism concept appeared
in the 2000's, and defined as a:

"Tourism which offers visitors the
opportunity to develop
their creative potential through active

participation in courses and learning s %g,g,,% ,.Mpaﬂ beaut qn_ 17
experiences, which are characteristic of ¢ I/)}e“cr t -i-"'*'ww pah
the holiday destination where they are . l’écﬁ oalearn @..o,;,sm
taken.” LWL Gg’*.?ﬁr:;me 35 2 f"%*A g

www.creativetourismnetwork.org

Tourism Jobs - A.Borouj



%Creative Cities Network

Creative Cities What's On About us ~ Join the Network ~

@ B
':M

Leaflet | © UNESCO / UN Disclaimers
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Part Four: Tourism Supply, Demand Policy, Planning,
and Development

Component

1. Accommodation

2. Transportation

3. F&B services

4, Attractions

5. Entertainment services

6. Adventure & Outdoor
Recreation services

7. Events
8. Travel Trade
9. Tourism services

PHSYIOGRAPHY

Industry -- Residents - Visitors

Goeldner and Ritchie (2006:14) Chapter 12: Tourism Components and Supply Tourism JObS . A.BOI’OUJ



Components of
Tourism

trades trades

| | | |
Hotel Industry Trimﬂlﬁl.gﬂll:jr Catering Industry Transport Industry

I I |
Ticketing Cazr  Guide

rental

| | | | | Road Rail Air Sea River
Small Back Youth Paying Motels

Hotels packers hostels ouest | i — |
Restaurants Eateries  Coffee Packaged

| | Tmm rood | |
Retail Shops Banks & Financial Convenience Facilities Suppliers of goods and services
| institutions | | for hoteliers, caters, and
| | | | | |  transport undertakings
Souvenirs Antiques Gifts | | | lcafe Money  STOI
Saloons Convenience Laundries chanaers  PCO

stores | | | | |
Entertainment  Public Utility  Building firms Insurance Cos  Others

I
I I I I I I I |
Theatre Cinemas  Bars Casinos Festivals Organized  Sight  History &
sports Seeing culture Tourism Jobs - A.Borouj




11111

Discovering Hospitality and Tourism, 2nd Ed.
Ninemeier and Perdue

}!ﬂ

R

HilHZ A

© 2008 Pearson Education, Inc.
Upper Saddle River, NJ 07458
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Departments In Hospitality Industry

=l
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Hotel Management Event Planning Food Operations Front-Of-The-House

» Hotel General » Event Planner » Executive Chef » Front Desk
MEMEEED » Wedding » Cook » Concierge
» Group Sales Coordinator » Beverage » Bellhop

» Spa Manager » Event Manager Manager



TOP TRAITS OF A
HOSPITALITY PROFESSIONAL

www.STAAH.com

Tourism Jobs - A.Borou;j



6 s b, g U

Al (03l SS9 sls oo s (nl iz (soled &

Tourism Jobs - A.Borouj






pWE

25 . 49 THOUCHTS

PER MINUTE PER PERSON

W




0)qini D cy o
ot
s Ulioloil

m
Tourism startups - A.Borouj



0o SilPole 9 S0 ,5 b JMJ» ‘5Lcao.»|

 Travel and tour operators
* Tour Guides

 Guiding services

* Guided Tours

* Hotels

* Motels

» Backpacker’s hostels

« Guest houses, B&B

 Travel/tour agencies. Sub
agencies

« Traditional cuisine- restaurants,

cafes, food stalls/ outlets, etc.

Event Organizer

Transport / Transfer services for
tourists (rental and selling )

Horse/ camel/ elephant riding
Tourist campsites/ picnic sites
Houseboats

Camping equipment hire

Boat station

Traditional bars

Cultural centers

Dance and theatre groups

Tourism Jobs - A.Borouj
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« Tourism Consulting Services + Bottling and supply of spring or
 Training and HR natural water

 Landscaping » Thatching services

' C.01.1tent Pr.oviders | +_ Supply of natural minerals
+ Filling stations/ convenience .  Supply of traditional food items

stopovers + Supply of decorative and
« Supply of fire woods to ornamental plants
camps/ lodge/hotels, etc.  Horticulture
« Waste collection from * Tourism and wildlife CO"SUltancy

camps/ lodges, hotels, etc.

Tourism Jobs - A.Borouj



0o SHPFOLS S S0, b b po glaows]

(paiimo 5,15 o v-wf)
 Photographic safaris * Hot air ballooning
 Walking trails  Parachuting
* Bird watching tours * Desert 4X4 trails, and 4-
+ Ranch, farm, cattle post wheelers
lodgings *  Desert/ bush survival
* Film industry outfitters courses
+ Traditional storytellingand  * Fishing camps (commercial)
games  Traditional music

* (Hunting safaris)

Tourism Jobs - A.Borouj



Curio and craft factories  Snake/reptile parks, aviaries,

Curio and craft outlets butterfly farms

Visit to traditional healers- - Botanical gardens

medicine « Game parks/ reserves/ farms
Museums o . Gathering products and

Entertainment Services tracking wildlife

Tourism Jobs - A.Borouj
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Information Seeking

Systematic Planning

Problem Solving
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Travel Tips- Airbnb Guide - YouTube.MKV
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J Roomer

Explore unique-hotel deals from
people who can’ heil

hotel deals

SAVE TIME AND MONEY BY BOOKING TONIG T AND.BEYO

Top Discount o This Week 8 Moo S} Sortby Relevarnce

ad this update on how COVID-19
and our canceliation o

HotelTonight for every occasion

O Glampinghubs O Citymapper

ébelumpingHub Typesofglamping  Destinations  Aboutus @ Giftcard | Becomea host fusD v [emp— ° = Citymapper @&

Citymapper
Making citi

Getthe App

& iPhone @ Android

Account

Sign Up or Login

GET ME SOMEWHERE NEARBY

‘Luxury camping accommodations near you mappercomjcompany




O Hopper O Triposo: For Finding the Gems to See
While You’re There

Berlin

Brandenburg Gate

¢ O 60 63
IR

@ Hotels

1 Bag2go: For Keeping an Eye on _
Your Luggage Q Visitacity

visitacity

000 DE?FINATIO 5 20000 ‘m ELGUDBS a2
et e o oy enp

Popular Activities & Things To Do
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1 Eatwith O WithLocals
SRt o i e AR R comeshon  Gui/AR e g ( sonee

[ Enter date 4 Adults

44
Custom 3 )
- _Jj Private L ‘ i r Prioritizing safety
4 * Withlocals experiences
are

Events

1| Always private
& persona

experts

Discover delici food experi with hand-sels 1 hosts

- "k« ©
O Yodudu: Backpackers Community Visitacity

visitacity

o ®
BBEE weus. mmoams s ux mT sSw
‘ : S what's your destination?

0. DESTIATIONS N 000 TRAVELGUDES 2

B atractons, everts B actiites u daction, Eneoted by axparts

CRENEYEE
e SR ERIIOU!

Popular Activities & Things To Do

EXPERIENCE REAL BANG)
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6. ATTRACTIONS  TOURS  SIGN.N

I

GET READY AND START YOUR QUEST!

We Provide High Quality Tours from Best Travel Agencies in Iran

Discover Iran, Search anything you wiifitt

Checkout Our Infographic!

Tourism Jobs - A.Borou;j

Tasteiran.net 1
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(https://angel.co/hotels

(https://angel.co/hospitality-1

(https://angel.co/tourism
(https://ecomotive.ir/startups-list/urban-and-tourism-guide/
(https://ecosystem.ir/legal/cat/45/1/
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